
How Big Companies Use Plain English to Rob
You Blind
You might think that big companies would be above using sneaky tactics to
trick you into spending more money. But the truth is, they do it all the time.
And one of their favorite ways to do it is by using plain English.

Plain English is a style of writing that is clear, concise, and easy to
understand. It's the kind of language that you would use to talk to a friend
or family member. And because it's so easy to understand, it can be very
persuasive. That's why big companies use it so often in their marketing
materials.
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Here are a few examples of how big companies use plain English to trick
you into spending more money:
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* They use vague language. When a company uses vague language, it's
hard to tell exactly what they're offering. This can lead you to make
assumptions that are not true and end up spending more money than you
intended. For example, a company might say that their product is "the best
on the market." But what does that really mean? Is it the best in terms of
quality? Price? Features? It's hard to say. And that's exactly what the
company wants.

* They use emotional language. When a company uses emotional
language, they're trying to appeal to your emotions rather than your logic.
This can make you more likely to make a purchase even if you don't really
need it. For example, a company might say that their product will make you
"feel like a million bucks." But will it really? Probably not. But the company's
emotional language might make you believe it will and trick you into buying
it.

* They use hidden fees. Hidden fees are fees that are not disclosed
upfront. This can lead you to be surprised by unexpected costs after you've
already made a purchase. For example, a company might say that their
product is "free." But then when you go to check out, you find out that
there's a shipping fee. Or a handling fee. Or a processing fee. These
hidden fees can add up quickly and end up costing you more than you
intended.

* They use fine print. Fine print is small, hard-to-read text that is often
used to hide important information. This can lead you to miss out on
important details and end up making a purchase that you regret. For
example, a company might say that their product comes with a "satisfaction
guarantee." But then when you read the fine print, you find out that the



guarantee is only valid for 30 days. Or that it only applies to certain
products. These fine print details can be very important, so it's important to
read them carefully before you make a purchase.

These are just a few of the ways that big companies use plain English to
trick you into spending more money. By being aware of these tactics, you
can avoid falling for their tricks and protect your wallet.

Here are a few tips to help you avoid being tricked by plain English:

* Read carefully. Don't just skim over the marketing materials. Take the
time to read them carefully and understand exactly what the company is
offering. * Ask questions. If you're not sure about something, ask the
company for clarification. Don't be afraid to ask questions until you
understand exactly what you're getting into. * Be skeptical. If a deal seems
too good to be true, it probably is. Be skeptical of any company that uses
vague language, emotional language, hidden fees, or fine print. * Do your
research. Before you make a purchase, do your research and compare
prices from different companies. This will help you avoid paying more than
you need to.

By following these tips, you can avoid being tricked by big companies and
protect your wallet.

The Fine Print: How Big Companies Use "Plain
English" to Rob You Blind by David Cay Johnston

4.4 out of 5
Language : English
File size : 2087 KB
Text-to-Speech : Enabled
Screen Reader : Supported
Enhanced typesetting : Enabled

https://ebooks-online-stores.nicksucre.com/reading-an-ebook.html?pdf-file=eyJjdCI6IjlxWGdEWCtFWVZhYlF1YjhoRUdraG5qeUROK010QU9NYlpvSlFNd2E2eW1QcTBTOW9OMmNNTGN2Z1wveW1LRVZibjRzNjlYdXJmemMxQlo1ckswc0xMZHo0TUxuaXN2SllOd3JCVnA5WDlMc256RG9hWTM5enZKdE5ieHhZMXVlaHBUUFlMN1pVUUJCelZNMGxkVWJVZkwweFp1XC9NV0t4Y25GMkJqV04yVmhwMVFqcnhQa0w3RDQ5cWFWV3hUbEJnK0YxRnZwT3ZTUGplZFZGa2tjamZqQT09IiwiaXYiOiI5NTRmMzRjYTk1ZmEwZWNkMDBmMDllNzdmZmM1ZWQwNyIsInMiOiIzMjMxY2M2MjRkMDA1Njg5In0%3D
https://ebooks-online-stores.nicksucre.com/reading-an-ebook.html?pdf-file=eyJjdCI6IlREYXhzQUp6NysrNk5sQmU1U1V6SW5LTFwveXVJaDVrcXc5TkZSK2lJUUkzZGpuZ2hvWjg5Q29XQ3BUMGxERGNjRDh1WXBwTEh4TDV5bWkyXC9WTnZWR1lCbmpHTTBLYmhHWkszZ3JkNm9cLytJMmd5ZkRBYXlwY1J0MUw1S0QxQ0tjV3NxbjJVbkt6N3E2UFwvS2VBcG94TXlhUnJabFlrZkZmSXFKR2RKU1IyYWR1SWlIeDd4TE1TaGdBeWk5MVpqa3lubm1cL1pSUXltRW1WZ0ZZcVRPVkEzZz09IiwiaXYiOiI0ZTA2MTQ0NjcwMTFlM2VkOTFiNzVhZjRmMzRmNDUxYSIsInMiOiI2MWE0Y2NlZTM1ZDYxZWJmIn0%3D


Word Wise : Enabled
Print length : 328 pages

Stories of War from the Women Reporters Who
Covered Vietnam
The Vietnam War was one of the most significant events of the 20th
century. It was a complex and controversial conflict that had a profound
impact on both the United States...

The Hero and Saint of Islam: A Perennial
Philosophy
Ali ibn Abi Talib, the fourth caliph of Islam, is a figure of great significance
in the Muslim world. He is revered as a hero and a saint, and his...

FREE

https://ebooks-online-stores.nicksucre.com/Stories%20of%20War%20from%20the%20Women%20Reporters%20Who%20Covered%20Vietnam.pdf
https://ebooks-online-stores.nicksucre.com/Stories%20of%20War%20from%20the%20Women%20Reporters%20Who%20Covered%20Vietnam.pdf
https://ebooks-online-stores.nicksucre.com/The%20Hero%20and%20Saint%20of%20Islam%20A%20Perennial%20Philosophy.pdf
https://ebooks-online-stores.nicksucre.com/The%20Hero%20and%20Saint%20of%20Islam%20A%20Perennial%20Philosophy.pdf
https://ebooks-online-stores.nicksucre.com/reading-an-ebook.html?pdf-file=eyJjdCI6IldVM2ttR0o2VEJ3b0xhM2xCSFhnaE96SVMxbjc0XC9PSlJ6ZWF4SVVyZkhwR25zOXVnWCs5MUhuN2hwVXRlcVZGMTEwU2ZjQkorNW1pV3BaRWdhNXJNbHBxNkJ6WHFnZk9MdEl1MEZtWGE2VUxRTDF3NzRaUE9hRURnYmhuUnZMV2pFZEt3ZmE5NnZ4OTNcL0ZvbDRrd3dOcVV3dW5rTVE1NTdlc3pocnBwOGJtS2FZbzhjRFBZZ2t4R2ViRXVHbHhHeXlPMlhQSTJuRU5SMFRvcWxseFJXUT09IiwiaXYiOiI1NzNmZTU4OTEyMzIxNGIwYzM4MTAxZGFiM2MyYTU4MCIsInMiOiIwOTI2ZGQ3MDZkOTFiMGMzIn0%3D

